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Strategic Insight

May strategy: DO NOT sell in May and
go away

Volunteer social distancing to boost e-commerce

On 23 April, Vietham announced to lift lockdown basically and re-open its
economy. While transportation will be back to normal sooner or later as
people can’t stop moving, some consumption patterns, though not new,
have great opportunities to blossom. We expect more people to prefer
shopping online at home to rushing into brick-and-mortar stores as their
daily activities during social distancing period have become habits.
Moreover, the current low fuel price is also giving e-commerce retailers a
great opportunity to boost volume through improving their last mile delivery,
which plays a key role in maintaining customer satisfaction.

And health protection too

According to Kantar Worldpanel, personal and family hygiene products
such as hand wash, liquid bath, etc were the most sought FMCG category
during the pandemic. We expect such a high demand level will likely
continue as consumers are used to practice good personal hygiene.
Meanwhile, although COVID-19 insurance products have been banned in
Vietnam, the reaction of local insurance market has revealed that people
are more and more aware of health insurance and insurers are also very
flexible and well-prepared to meet increasing protection demand.

Investment strategy: “DO NOT sell in May and go away”
While cheap valuation has made stock market attractive to new investors,
lowering bank rates have also pushed money depositors to seek for higher
risk higher return assets. In Mar 2020, there were 31,832 new individual
accounts, twice higher than monthly average of 2019 and just behind the
figure of Mar 2018 when the VNIndex peaked. As the pandemic has made
significant behavioral changes in production, consumption as well as
investment, seasonal effects will be likely ineffective this year. We
recommend investors to “DO NOT sell in May and go away” because of
potential new local money.

May top 5

Taking into account price momentum, Bloomberg consensus, quality
among KIS’ BUY-rated stocks and beneficiaries of the post-pandemic
period, our May top 5 includes Bao Viet Holdings (BVH), FPT Corp (FPT),
Masan (MSN), Mobileworld (MWG) and Viettel Post (VTP).

Analysts who prepared this report are registered as research analysts in Vietnam but not in any other jurisdiction, including the U.S.
PLEASE SEE ANALYST CERTIFICATIONS AND IMPORTANT DISCLOSURES & DISCLAIMERS AT THE END OF THIS REPORT.
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Some consumption
patterns change during
lockdown

Not only fashion and
beauty but also FMCG
are shopped online

I. May strategy: DO NOT sell in May
and go away

1. Volunteer social distancing to boost e-commerce

On 23 April, Vietham announced to lift lockdown basically and re-open its
economy. Across the countries, schools, restaurants, cafes and other
entertainment places are allowed to operate again in the next 2 weeks. While
transportation will be back to normal sooner or later as people can’t stop moving,
some consumption patterns, though not new, have great opportunities to
blossom.

Maxwell Maltz, a plastic surgeon in the 1950s, said that it took a minimum of 21
days to form a new habit. It is likely that a month (higher than 21) of social
distancing requirement has made changes of consumer behaviors in Vietham
including how people go shopping.

Volunteer social distancing to widen online product categories

After the pandemic, more people will likely prefer shopping online at home to
rushing into brick-and-mortar stores as their daily activities during social
distancing period have become habits.

Technology has made online shopping convenient and safe than ever and
COVID-19 has forced people to stay home to experience that convenience and
safety. Not only the most traditionally online-shopped items such as fashion and
beauty but also food and beverage were bought intensively during the lockdown.
Local modern retailers such as Bachhoaxanh of Mobile World JSC (MWG),
VinCommerce of Masan (MSN), CoopMart, Big C, Lotte Mart, Emart, etc have
released programs to promote shopping through telephone, websites or mobile
phone apps.

Figure 1. Online shopping promotion programs
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Figure 2. E-commerce as % of total FMCG value

Kantar Worldpanel estimated that 57% of Vietnamese consumers did more
online shopping while 52% went less to physical stores during the COVID-19
outbreak. For FMCG in 4 key urban cities (including Ho Chi Minh, Ha Noi, Da
Nang and Can Tho), online channel exploded 122% YoY and increased its
contribution to 3.3% of total value in 4 weeks through 23 Feb from 2.3% of 2019.
Even the new penetration figure is lower than other Asian countries, which are
the most promising land for e-commerce players.

Figure 3. Viethamese shopping during COVID-19
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Many more to follow the
first transaction.
Vietnam e-commerce to
explode 49% p.ain
2020-2025
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The first transaction is always the toughest one for new online buyer because
of being beleaguered by a lot of questions about product quality, price, delivery,
payment security, trustability of vendor, etc. But after the first one, many more
will come with higher and higher value as trust is gained. E-conomy SEA 2019
report by Google, Temasek and Bain & Company estimates Vietnam e-
commerce market to soar 81% p.a in the past 5 years to USD4.6bn in 2019
from USDO0.4bn in 2015 and keep skyrocketing 49% p.a in the next 6 years to
reach USD23bn in 2025. We expect the COVID-19 will make the target to be
achieved sooner.

Low oil price to reduce last mile delivery cost

The current low fuel price is giving e-commerce retailers a great opportunity to
boost sales through improving the efficiency of their last mile delivery, which
plays a key role in maintaining customer satisfaction.

On 20 April, WTI future made an unprecedented move, plunging to minus
USD36.98 per barrel because of the shortage of storage capacity in Cushing,
Oklahoma. Although speculation was blamed for the negative oil price, the olil
glut caused by the pandemic-induced weak demand will likely continue in the
foreseeable future.



Low fuel cost to
improve customer

experience through last

mile delivery

Although weak demand will likely hurt retailers to some extent, low oil price may
help e-commerce retailers to improve their volume by providing more free ship
or even same day delivery. McKinsey & Company (Parcel delivery: the future of
last mile, 2016) estimates 70% of consumers choose the cheapest form of
home delivery and 23% choose same day one. Last mile delivery accounts 41%
of total logistics cost and is considered as a key differentiator among retailers.
Therefore, lower fuel price not only helps companies reduce operational cost
but also improve their competitiveness.

Figure 4. 30-min WTI future price Figure 5. Monthly WTI future price
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Hygiene consumption

to remain high

Source: Bloomberg

What companies?

There is no pure-online retailer listed on Hochiminh or Hanoi stock exchanges.
Despite of insignificant online sales, some brick-and-mortar players are
developing omnichannel aggressively such as Mobileworld (MWG), Masan
(MSN) with VinCommerce and FPT Retail (FRT). Moreover, supporting
companies such as FPT (FPT, information technology), CMC Corp (CMG,
information technology) and Viettel Post (VTP, last mile delivery) will also benefit
from the development of e-commerce.

2. And health protection too

Household and personal hygiene product

Also according to the survey by Kantar Worldpanel in 4 weeks through 23 Feb,
personal and family hygiene products such as hand wash, liquid bath, etc were
the most sought FMCG category. There were times that local habitants could
not buy hand wash or face mask because of the shortage of supply.
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Table 1. Value growth of FMCG categories

Category Growth (% YoY)
Hand wash Personal & family hygiene 794
Liquid bath Personal & family hygiene 121
Facial cleanser Personal & family hygiene 74
Bar soap Personal & family hygiene 33
Household cleaners Personal & family hygiene 24
Drinking yogurt Immunity & nutrition 36
Adult milk powder Immunity & nutrition 33
Infant milk powder Immunity & nutrition 14
Frozen foods Convenient foods and cooking aids 121
Rice soup Convenient foods and cooking aids 78
Instant noodles Convenient foods and cooking aids 65
Canned food Convenient foods and cooking aids 64
Packaged food Convenient foods and cooking aids 59
Processed food Convenient foods and cooking aids 52
Sugar Convenient foods and cooking aids 24
Cooking oil Convenient foods and cooking aids 19

Source: Kantar Worldpanel. Data: 4 wks through 23 Feb 2020 vs 4 wks through 03 Mar 2019

Although we do not expect the pandemic will create a strong growth trend in
personal care consumption in the long term, such a high demand level will likely
continue as consumers are used to practice good personal hygiene.

What companies? LIX Detergent (LIX) and NET Detergent (NET).

Insurance

Although COVID-19 insurance products have been banned in Vietnam, the
proactive reaction of the local insurance market has revealed that local people
are more and more aware of health insurance and local insurers are also very
flexible and well-prepared to meet increasing protection demand.

Even without the COVID-19, Vietham insurance market has been promising for
quite a long time. 2019 was the sixth year in a row that Vietham insurance
market witness its premium growth rate at over 20% p.a. High urbanization,
increasing middle income class, worse and worse living environment have lure
more and more people to find protection for themselves and their families. The
USD400mn marriage between Vietcombank (VCB) and FWD group in 2019 is
just another evidence for the potential of this market.

With COVID-19, we expect local players to see sales volume to accelerate in
the next few years. According to 2020 Insurance report by Vietnam Credit Group,
Vietnam saw life insurance jump 53% YoY in SARS (2003), Ebola (2014) and
MERS (2015).

What companies? Bao Viet Holdings (BVH), PetroVietham Insurance (PVI),
BIDV Insurance (BIC), Bao Minh Insurance (BMI), Petrolimex Insurance (PGl),
Post-tel Insurance (PTI) and Vietnam National Reinsurance (VNR).



Official lockdown gives
hope about virus
containment

Relief packages give
hope about economic
recovery

3. April performance

The best month in ten years thanks to small guys

In April, the VNIndex recovered half of its loss in March after forming a short-
term bottom at 649.1 right on the last day of March when Prime Minister
announced to impose 2-week (which was then extended to another week) strict
social distancing across the country. With the total cases of less than 200 at the
time of the lockdown, local investors made a bet that Vietham would soon
contain the virus.

Moreover, many relief packages have been approved by the Government,
giving hope that the economy would soon recover. As the result, although
economic activities dropped to minimum level in April, the VNIndex skyrocketed
16.3% MoM for the best month in ten years.

Figure 6. VNIndex vs daily new confirmed cases
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Source: WHO, KIS

Financials, Real Estate
and Energy are the
worst performers

Ironically, Financials, Real Estate and Energy, the top 3 sectors, dampened the
recovery of the market. Specifically, these sectors posted 13.5% MoM, 12.6%
MoM and 15.6% MoM respectively in April. With oil price collapse and COVID-
19-induced bad debts, investors have good rationales to downplay these
sectors. Also, Health Care, which was the best performer in the beginning of the
pandemic, underperformed the market with 14.7% MoM gain.

Meanwhile, April outperformers included Consumer Discretionary (30% MoM),
Consumer Staples (23%), Industrials (22.2%), IT (23.7%), Materials (29.5%)
and Utilities (26.4%). Since the virus outbreak in late January, Materials and
Utilities were the only sectors outperforming the market in three consecutive
months.
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Table 2. Sector relative performance vs VNIndex

Sector

2018

2020

Consumer discretionary

Consumer staples

Energy

Health Care

7 8 9 10 11 12

Financials

Industrials

IT

Materials

Real Estate

Utilities

Source: Bloomberg, FiinPro, KIS. Blue: outperform. White: underperform

High volume signals
strong bottom-fishing

demand

1 2 3

10 11 12 1 2 3 4

Liquidity: local individuals vs foreigners

In April, trading value remained flat at average VND4.3tn per session on HSX.
However, in terms of volume, liquidity did jump thanks to low stock price. There
were 285 million shares changed hand in each session in April, the all-time high,
showing a strong bottom-fishing demand.

Figure 7. Daily average trading value

Figure 8. Daily average trading volume
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Local fights against

foreign

Source: FiinPro, KIS

Breaking down by investors, despite slowing down, foreigners remained bearish
for the 3@ month in a row, selling a net of VND5.25tn on HSX. On the contrary,
local individuals became more bullish, contributing 81% of total buy value and
buying a net of VND3.84tn. Year to date, this group has constantly accumulated
shares, supporting the market.
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Figure 9. Monthly foreign net buy/sell value Figure 10. Buy value proportion by investor
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New local money to
support market in May

Source: FiinPro, KIS

4. Investment strategy: “DO NOT sell in May and go away”

The pandemic has made significant behavioral changes in production,
consumption as well as investment. While cheap valuation has made stock
market attractive new investors, lowering bank rates have also pushed money
depositors to seek for higher risk higher return assets. In Mar 2020, there were
31,832 new individual accounts, twice higher than monthly average of 2019 and
just behind the figure of Mar 2018 when the VNIndex peaked.

Moreover, outstanding margin lending of securities companies also contracted
by 14% YTD to VND49tn. As such, not only new money from newbies but also
available-for-lending money from securities companies have also increased,
supporting the recovery of the stock market. Seasonal effects will be likely
ineffective this year and we recommend investors to “DO NOT sell in May and
go away”. Instead of a correction, we expect an upward sideways month ahead
thanks to new local money.

Figure 11. Monthly new individual accounts Figure 12. Outstanding margin

('000 acc)
50

40

30

20

10

0

Sep 17 Feb 18 Jul18 Dec 18 May 19 Oct19 Mar 20

(VND tn) (% QoQ)
60 40

Source: Vietnam Securities Depository

Source: FiinPro, KIS

true friend KI Viet Nam 7

Securities Corporation




Table 3. Valuation of top 5

Il. May top 5

Taking into account price momentum, Bloomberg consensus, quality among
KIS’ BUY-rated stocks and beneficiaries of the post-pandemic period, our top 5
includes Bao Viet Holdings (BVH), FPT Corp (FPT), Masan (MSN), Mobileworld
(MWG) and Viettel Post (VTP).

Recommendation & TP

Earnings & Valuation

Company Sales OoP NP EPS BPS PE PB ROE EV/EBITDA DY
(VND bn) (VND bn) (VND bn)  (VND) (VND) (x) (x) (%) xX) (%)

ﬁi%i\r/]ig; Recommendation BUY 2017A na na 1563 2292 20221 27.7 31 116 na 16
(BVH) TP (VND) 64,600 2018A n.a n.a 1,125 1,643 21,076 53.4 4.2 7.9 na 1.1
Price (27 May,VND) 46,450 2019U n.a n.a 1,088 1,632 25,688 42.0 2.7 6.7 na 15

Mktt cap. (VND bn) 34,481 2020F n.a n.a 1,295 1,645 26,466 28.2 1.8 6.9 na 0.0

2021F n.a n.a 1,787 2,233 27,901 20.8 1.7 9.0 na 0.0

FPT Corp Recommendation BUY 2017A 42,659 3,167 2,932 4,376 17,019 9.4 24 280 69 338
(FPT) TP (VND) 64,441 2018A 23,214 3,122 2,620 3,891 18,481 95 20 219 6.0 5.7
Price (27 May,VND) 50,700 2019A 27,717 4,147 3,135 4,631 20,588 12.6 2.8 23.7 73 33

Mkt cap. (VND bn) 34,561 2020F 31,479 4,819 3,777 4,882 22,678 10.4 22 241 53 4.2

2021F 36,908 5,934 4,567 5,671 25,881 89 20 250 43 43

Masan* Recommendation BUY 2017A 37,621 4,429 3,103 2,727 12,819 214 46 20.6 6.7 51
(MSN) TP (VND) 76,606 2018A 38,188 5,552 4,916 4,561 25,351 12.8 23 222 6.8 0.0
Price (27 May,VND) 58,500 2019A 37,354 4,843 5,558 4,766 36,597 123 16 154 73 00

Mktt cap. (VND bn) 68,383 2020F 75,335 4,236 2,414 2,065 38,925 283 15 5.5 6.4 0.0

2021F 96,034 6,767 4,964 4,246 43,168 13.8 1.4 103 56 0.0

Mobileworld Recommendation BUY 2017A 66,340 2,779 2,206 5,375 13,985 17.7 6.8 453 129 0.6
(MWG) TP (VND) 143,056 2018A 86,516 3,871 2,879 6,696 20,258 12.8 4.2 387 82 1.3
Price (27 May,VND) 82,200 2019A 102,174 4,977 3,834 8,655 27,414 132 42 36.3 9.1 1.3

Mkt cap. (VND bn) 37,222 2020F 115,778 5,436 4,068 8,927 34,518 9.2 24 299 6.0 20

2021F 135,357 6,315 5517 11,091 44,148 7.4 1.9 307 50 24

Viettel Post Recommendation BUY 2017A 4,031 194 170 4,052 11,662 n.a n.a n.a na na
(VTP) TP (VND) 164,500 2018A 4,922 317 279 4,396 11,605 20.8 79 440 11.8 n.a
Price (27 May,VND) 124,200 2019A 7,812 441 380 5,718 16,236 20.3 7.1 407 12.3 0.9

Mktt cap. (VND bn) 7,405 2020F 10,725 595 502 7,235 na 17.2 na 441 na 1.2

2021F 14,026 784 653 9,415 na 132 na 423 na 1.2

Source: Respective company data, Bloomberg consensus. Note: * KIS estimate
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Vietnam Securities Corp., an organization licensed with the State Securities Commission of Vietnam. The analyst(s) who participated in
preparing and issuing this research report and marketing materials is/are licensed and regulated by the State Securities Commission of Vietnam
in Vietnam only. This report and marketing materials are copyrighted and may not be copied, redistributed, forwarded or altered in any way
without the consent of KIS Vietnam Securities Corp..

This research report and marketing materials are for information purposes only. They are not and should not be construed as an offer or
solicitation of an offer to purchase or sell any securities or other financial instruments or to participate in any trading strategy. This research
report and marketing materials do not provide individually tailored investment advice. This research report and marketing materials do not take
into account individual investor circumstances, objectives or needs, and are not intended as recommendations of particular securities, financial
instruments or strategies to any particular investor. The securities and other financial instruments discussed in this research report and marketing
materials may not be suitable for all investors. The recipient of this research report and marketing materials must make their own independent
decisions regarding any securities or financial instruments mentioned herein and investors should seek the advice of a financial adviser. KIS
Vietnam Securities Corp. does not undertake that investors will obtain any profits, nor will it share with investors any investment profits. KIS
Vietnam Securities Corp., its affiliates, or their affiliates and directors, officers, employees or agents of each of them disclaim any and all
responsibility or liability whatsoever for any loss (director consequential) or damage arising out of the use of all or any part of this report or its
contents or otherwise arising in connection therewith. Information and opinions contained herein are subject to change without notice and may
differ or be contrary to opinions expressed by other business areas or KIS Vietham Securities Corp. The final investment decision is based on
the client’s judgment, and this research report and marketing materials cannot be used as evidence in any legal dispute related to investment
decisions.

= Country-specific disclaimer

United States: This report is distributed in the U.S. by Korea Investment & Securities America, Inc., a member of FINRA/SIPC, and is only
intended for major U.S. institutional investors as defined in Rule 15a-6(a)(2) under the U.S. Securities Exchange Act of 1934. All U.S. persons
that receive this document by their acceptance thereof represent and warrant that they are a major U.S. institutional investor and have not
received this report under any express or implied understanding that they will direct commission income to Korea Investment & Securities,
Co., Ltd. or its affiliates. Pursuant to Rule 15a-6(a)(3), any U.S. recipient of this document wishing to effect a transaction in any securities
discussed herein should contact and place orders with Korea Investment & Securities America, Inc., which accepts responsibility for the
contents of this report in the U.S. The securities described in this report may not have been registered under the U.S. Securities Act of 1933,
as amended, and, in such case, may not be offered or sold in the U.S. or to U.S. person absent registration or an applicable exemption from
the registration requirement.

United Kingdom: This report is not an invitation nor is it intended to be an inducement to engage in investment activity for the purpose of
section 21 of the Financial Services and Markets Act 2000 of the United Kingdom ("FSMA"). To the extent that this report does constitute such
an invitation or inducement, it is directed only at (i) persons who are investment professionals within the meaning of Article 19(5) of the Financial
Services and Markets Act 2000 (Financial Promotion) Order 2005 (as amended) of the United Kingdom (the "Financial Promotion Order"); (ii)
persons who fall within Articles 49(2)(a) to (d) ("high net worth companies, unincorporated associations etc.") of the Financial Promotion Order;
and (iii) any other persons to whom this report can, for the purposes of section 21 of FSMA, otherwise lawfully be made (all such persons
together being referred to as "relevant persons"). Any investment or investment activity to which this report relates is available only to relevant
persons and will be engaged in only with relevant persons. Persons who are not relevant persons must not act or rely on this report.

Hong Kong: This research report and marketing materials may be distributed in Hong Kong to institutional clients by Korea Investment &
Securities Asia Limited (KISA), a Hong Kong representative subsidiary of Korea Investment & Securities Co., Ltd., and may not otherwise be
distributed to any other party. KISA provides equity sales service to institutional clients in Hong Kong for Korean securities under its sole
discretion, and is thus solely responsible for provision of the aforementioned equity selling activities in Hong Kong. All requests by and
correspondence with Hong Kong investors involving securities discussed in this report and marketing materials must be effected through KISA,
which is registered with The Securities & Futures Commission (SFC) of Hong Kong. Korea Investment & Securities Co., Ltd. is not a registered
financial institution under Hong Kong’s SFC.

Singapore: This report is provided pursuant to the financial advisory licensing exemption under Regulation 27(1)(e) of the Financial Advisers
Regulation of Singapore and accordingly may only be provided to persons in Singapore who are "institutional investors" as defined in Section
4A of the Securities and Futures Act, Chapter 289 of Singapore. This report is intended only for the person to whom Korea Investment &
Securities Co., Ltd. has provided this report and such person may not send, forward or transmit in any way this report or any copy of this report
to any other person. Please contact Korea Investment & Securities Singapore Pte Ltd in respect of any matters arising from, or in connection
with, the analysis or report (Contact Number: 65 6501 5600).

Copyright © 2020 KIS Vietnam Securities Corp. All rights reserved. No part of this report may be reproduced or distributed in any manner
without permission of KIS Vietnam Securities Corp.



trueﬁriend KI S Viet Nam
Securities Corporation

VIET NAM

JAE HEUNG LEE, Business Director (jhlee@kisvn.vn +8428 3914 8585 - 1466)

UYEN LAM, Head of Institutional Brokerage (uyen.lh@kisvn.vn +8428 3914 8585 - 1444)
KIS Vietnam Securities Corporation

3rd floor, 180-192 Nguyen Cong Tru, Nguyen Thai Binh Ward, District 1, Ho Chi Minh City.
Fax: 8428 3821-6898

SOUTH KOREA

YEONG KEUN JOO, Managing Director, Head of International Business Division (ykjoo@truefriend.com, +822 3276 5157)
PAUL CHUNG, Sales Trading (pchung@truefriend.com +822 3276 5843)

27-1 Yoido-dong, Youngdeungpo-ku, Seoul 150-745, Korea

Toll free: US 1 866 258 2552 HK 800 964 464 SG 800 8211 320

Fax: 822 3276 5681~3

Telex: K2296

NEW YORK

DONG KIM, Managing Director (dkim@kisamerica.com +1 212 314 0681)
HOON SULL, Head of Sales (hoonsull@kisamerica.com +1 212 314 0686)
Korea Investment & Securities America, Inc.

1350 Avenue of the Americas, Suite 1110

New York, NY 10019

Fax: 1212 314 0699

HONG KONG

DAN SONG, Managing Director, Head of HK Sales (dan.song@kisasia.com +852 2530 8914)
GREGORY KIM, Sales (greg.kim@kisasia.com, +822 2530 8915)

Korea Investment & Securities Asia, Ltd.

Suite 2220, Jardine House

1 Connaught Place, Central, Hong Kong

Fax: 852-2530-1516

SINGAPORE

ALEX JUN, Managing Director, Head of Singapore Sales (alex@kisasia.com.sg +65 6501 5602)
CHARLES AN, Sales (alex.jun@kisasia.com.sg +65 6501 5601)

Korea Investment & Securities Singapore Pte Ltd

1 Raffles Place, #43-04, One Raffles Place

Singapore 048616

Fax: 65 6501 5617

LONDON

Min Suk Key, Managing Director (peterkey@kiseurope.com +44 207 065 2766)
Korea Investment & Securities Europe, Ltd.

2nd Floor, 35-39 Moorgate

London EC2R 6AR

Fax: 44-207-236-4811

This report has been prepared by KIS Vietnam Securities Corp. and is provided for information purposes only. Under no circumstances is it to be used or considered as
an offer to sell, or a solicitation of any offer to buy. While all reasonable care has been taken to ensure that the information contained herein is not untrue or misleading
at the time of publication, we make no representation as to its accuracy or completeness and it should not be relied upon as such. This report is provided solely for the
information of professional investors who are expected to make their own investment decisions without undue reliance on this report and the company accepts no liability
whatsoever for any direct or consequential loss arising from any use of this report or its contents. This report is not intended for the use of private investors.

Copyright © 2020 KIS Vietnam Securities Corp. All rights reserved. No part of this report may be reproduced or distributed in any manner without permission of KIS
Vietnam Securities Corp.



